How can you make a difference?
Talk to the children in your life about the dangers of tobacco.
Share stories of family members who have died or gotten sick from
tobacco use.
Make your voice heard! Write a letter to the editor, a blog post,
a Facebook post, or a tweet to share the facts and express your
opinion.
Share trusted resources like this website from the California
Department of Public Health: www.flavorshookkids.org
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Support policies that eliminate or make it harder to buy menthol
cigarettes and flavored tobacco products in your community.
If you or someone you love uses tobacco or vape products, the
California Smokers’ Helpline offers free help to quit.

1-800-NO-BUTTS (1-800-662-8887)
www.nobutts.org
Services are also provided by text messaging, online chat, or the
free No Butts mobile app. Special services are available for teens.
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What are the consequences?
Long-term addiction
The U.S. Surgeon General has warned that using flavored tobacco
products can lead to long-term addiction.8
Tobacco users who start at a younger age are more likely to develop
a severe nicotine addiction.8
Studies show that flavors like menthol in tobacco make it harder for
users to quit.9

The number of people using flavored tobacco products has
increased in recent years.1 These products include cigars, cigarillos,
smokeless tobacco, hookah tobacco, and e-liquids (used in
e-cigarettes and vapes). They use fun flavors and cool, colorful
packaging to hook a new generation of tobacco users.2

What’s wrong with flavors?
Sweet flavors like raspberry cream, fruit punch, and gummy bear
appeal to kids and teens. 3 Tobacco products often use the same
flavor chemicals as brands like Jolly Rancher, Kool-Aid, and Life
Savers.4 A majority of young people report that flavors are a leading
reason for using tobacco.5

The brain’s peak period to develop
addiction is in adolescence.8
Serious Health Risks
All nicotine products are addictive. They increase the risk of
developing serious health problems including cancer, heart
disease, and emphysema.10
A Harvard study found the chemical diacetyl in 75% of e-liquids
tested. Diacetyl is linked to bronchiolitis obliterans, which causes
irreversible lung damage.11

Flavors like menthol, used in many cigarettes, also help to mask the
harsh taste of the tobacco. This makes it easier for young people
to start using tobacco.6

81% of young people who have
ever used tobacco started with a
flavored tobacco product.7

JUUL is one of the most popular vaping devices among teens. It comes in
flavors like mango, fruit, creme and mint.

